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Fixings 3/17/15 Month Average 1 Year Moving Average
London AM Gold 1154.75 1178.958 1253.512
London PM Gold 1150.75 1174.063 1252.991
London Silver 1556.00 1593.417 1826.194
London AM Platinum 1106.00 1149.167 1338.146
London PM Platinum 1099.00 1146.583 1338.299
London AM Palladium 777.00 808.667 813.269
London PM Palladium 765.00 807.583 813.946
Handy & Harman Silver 1560.00 1585.333 1829.943
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NY Exchange Trading Open High Low Close Change EFP
COMEX April Gold 1152.70 1159.30 1141.60 1148.20 -5.00 -115/-95
COMEX May Silver 15.535 15.720 15.360 15.578 -0.039 -350/-250
NYMEX April Platinum 1102.60 1103.70 1086.70 1093.70 -14.20 -2/-1
NYMEX June Palladium 774.45 775.20 755.10 762.15 -17.95 -1/0  

 

          

Platinum loco US sponge vs. Europe ingot switch (indication at 1330 NY time) 050/250
Palladium loco US sponge vs. Europe ingot switch (indication at 1330 NY time) 050/250  

 

              

Dollar / Yen 121.37 Aus/US 0.7612
Euro / Dollar 1.0596 Dollar/Rand 12.3712

NYMEX Crude 43.92 NYMEX RBOB 1.7198

Related Markets at NY Metals Floor Close (1330 PM NY Time)

 
 
   

 
The.          Fed’s.         In.          Conclave. 

 
It’s that time again, and the activity today was surely enough to prove that when there are 
wild cards in the game it is best to stay out.  A pathetic showing in February housing starts 
and the associated barometers may have been enough to give the FOMC reason to 
postpone any talk of rate increases – economy is still too fragile and all that palaver.  But 
the winter has been so godawful that nobody in their right mind should have been out there 
swinging a hammer north of the Florida Keys.  That being said, there is still a lot of length 
left in these precious metals, and the quarter/year end is just around the corner.  Those who 
need to dump inventory and generate some cash seem for more pressed to action than any 
commercials looking to hoover up inventory on the cheap with any budgetary excesses.   


